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Who we are in 60 seconds



MetroQuest is Used Across the US 



MetroQuest is Used Across the Canada 



MetroQuest is Used By Leading Firms



Years of Research into Best Practices



Poll: What are your top 
engagement priorities?



Best Practices for 
Government Agencies



Making the case to decision makers



We asked over 200 agencies 
“What does ‘successful’ mean?”

Quantity
Engage more people & a broader demographic

Quality
Collect informed & actionable input





Same Ten People





Level of
Motivation

Positive NegativeModerate

Attitude

Are you filtering out your supporters?



maximum participation  • informed input  • actionable results



How to Maximize Participation

maximum participation  • informed input  • actionable results



Time to Complete (minutes)

Participants

0     5    10    15    20    25    30    35    40    45     50    55    60

Aim for a 5-minute experience1



Go multi-channel2



Make it delightful3

https://centremultifonctionnelbrossard-en-de.metroquest.ca/
https://apmpolrtp2040demo1.metroquest.com/
https://vanbetterstreetsdemo1.metroquest.com/?s=4&
https://kenaispurhwydemo1.metroquest.com/
https://greenlinedemo1.metroquest.ca/
https://novabikedemo1.metroquest.com/
https://yorkregiontmpdemo2.metroquest.ca/


Monitor & adjust as needed4





How to Collect Informed Input 
You Can Trust

maximum participation  • informed input  • actionable results



Issues with standard online surveys

maximum participation  • informed input  • actionable results

 Too simplistic for planning
 Results easily challenged
 Boring



maximum participation  • informed input  • actionable results



How to Ensure Your Results Are 
Actionable

✓ Critical mass
✓ Diverse participation

maximum participation  • informed input  • actionable results

✓ Trustworthy input
✓ Quantifiable results



Practical Examples with 
MetroQuest



Engagment…optimized

maximum participation  • informed input  • actionable results



MetroQuest in 3 Steps 



1. Set-up 2. Engage 3. Analyze



1. Set-up 2. Engage 3. Analyze







1. Set-up 2. Engage 3. Analyze





1. Set-up 2. Engage 3. Analyze









How were your results with 
MetroQuest?



“We increased our level of public 
participation by 1,900% on our very 

first project with MetroQuest.”
Jamille Robbins, NCDOT



“Our very first survey we had more than 
7,000 responses from a broad 

demographic. That was really exciting 
and far more than we anticipated” 

Melissa Roberts, Atlanta Regional Commission 



They went on to engage over 25,000 people



Why?



“It gave courage to the elected officials…
with data…finally with data!” 

Michael Busha, Treasure Coast RPC



COST EFFECTIVENESS ($ PER INPUT)

Source Cost per input

Events $47

Focus group $43

Lounges $19

Community Conversation $10

Textizen $9

Book-a-Planner $9

MySidewalk $8

MetroQuest $3

Metro Nashville Planning Commission



Now offering…

All-you-can-engage 
annual subscriptions

Adjustable pricing for all sizes 
of agencies and firms



Poll: What additional 
information would you like? 



Questions?
(use the question tool in GotoWebinar)



Thank you
Wishing you great engagement…

maximum participation  • informed input  • actionable results


