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Timing for next public engagement

When are you next planning / hoping to
engage the public in a planning process?

0 100 200 300 400 500 600 700 800

CURRENTLY ENGAGING TODAY
NEXT 1-4 MONTHS (SUMMER 2020)

5-8 MONTHS (FALL-WINTER 2020)
NEXT YEAR (2021)

DON'T KNOW




Popular online engagement tools

What online public engagement tools
are you using or planning to use?

0 200 400 600 800 1000 1200
SOCIAL MEDIA 71.5%
ONLINE SURVEYS 76.4%
ONLINE FORUMS

PHONE POLLS QK5 ‘ l

DIGITAL TOWN HALLS / VIDEO CONFERENCING 78.0%
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POLL What are your most
important goals when
engaging the public?
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Freese & Nichols Freese & Nichols Midlothian Corpus Christi



Midlothian
Background

e Population Over 34,000
e 85% growth since 2010
* Historic hub farm/ranch and cement industry

* Growing status as bedroom community and
regional hub

* Downtown getting first signs of reinvestment

* Lot’s of ideas, but need a unifying strategy

2
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Key Planning Challeng

* Growth = Change
* New ideas, some conflicting with past
* Not ‘connected’ to community yet
* More commuters to nearby hubs

* Suburbanization and identity B Byt

e Difficulty unifying vision
* Busy-ness: Getting people out for engagement

* Reactionary social media environment

e Politically-charged environment ‘ s L) ' o

FREESE i e S




A= -~ Wh y Freese and
= 4 Nichols?

* Downtown planning experience

.‘ﬁ"ﬁl |

* Successful plan implementation and
momentum-building

* Innovative and agile public
engagement

* Data to give the elected officials
confidence in making policy
decisions

* Demonstrated ability to unify people
behind a community vision

FREESE
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Quality Engagement

1,000

Success & Support

Implementation Momentum

« Quantifiable public support 500
* Qualitative data and anecdotes

* Data that tells a story

* Reaching people at their convenience
* Diverse participation

* Informed consent

* Excitement generation

aep 22 Sep 29 Oct 06
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Understand Your Needs

© increasing Lovelof ublicmpact

Collaborate Empower
Partner with Final decision
throughout public in each iIn hands of
process to aspect of public
understand and alternatives and

consider input  solutions

Involve
Work directly

Consult
Obtain public
feedback on
decisions

i Inform

Participation RaieiCCRLIE

Goal Bl problem,
situation and

solutions

Open
houses

groups
Surveys
Public

meetings

Consensus
building
Participatory
decision
making

Source: IAP2 Spectrum of Public Participation

Example Fact Public Workshops Citizen Citizen
. Sheets comment Deliberative advisory juries
Tech niques Website Focus polling committees Ballots/

Vote
Delegate
decision




Understand Your Place
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Surveying for Success

O O

KNOW YOUR KNOW WHAT DATA NOT EVERYTHING QUALITATIVE & OPEN- LEVERAGE
OBJECTIVES AND DATA ELECTED OFFICIALS CAN/SHOULD BE ENDED LEADS TO RESPONDENTS'
NEEDS NEED QUANTIFIABLE CREATIVITY INTERESTS/PASSIONS

<0
R =
AVOID BIAS HUMANS ARE VISUAL HOLD THEIR CRASH TEST TO SEE IF
CREATURES ATTENTION! SURVEY PERFORMS
WELL

FREESE
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What Made the Midlothian Survey Effective?

| 0 Progress —)

Midlothian Downtown Plan Survey

Include engaging visuals with v (@ et —
at is important to you? © wnattoo T EE
explanation p y @ wnatoco.

AN

ntertainment / Nightlife Walkability

€ Downtown Ho S0

PRIORITI
WRAP-UP &

Walking Environment

Ask them about things they care
most about... and not about
things they don’t

Order your top 5
4 items above this line 4

Business/Service Use Mix

CHARACTER & DESIGN

Public Buildings & Plazas

. _ Ability to walk easily and safely between

Business Operations destination points, how the walk "feels” to
pedesinans, creating an inviting sidewalk area for

Know your objective and data
people to enjoy, and promoting an environment

ne ed S, an d use yo ura dVl SO ry Employment and Tourism that encourages people to visit multiple places in
committee downtown.

DOWNTOWN MIDLOTHIAN

Design & Appearance

e S PO

Allow for them to present ideas
outside of your framework
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What Made the Midlothian Survey Effectlve?

Include engaging visuals with

explanation

Use terms regular people easily

understand

Use rating systems people easily
understand (Yelp)

Allow for them to present ideas
outside of your framework

./

Midlothian Downtown Plan Survey @ Progress

£ . out Your Priorities
Entertainment/ |Downtown Housing Walking
Nightlife Options Environment

Rate youw Z:*nnort for housing types in downtown.

Y © nNextiask

PRIORITIES

Mixed-Use Residential

- -— ~"i'

Mixed-Use S
Residential

Homes with
Garage Apt.

CHARACTER & DESIGN »

DOWNTOWN MIDLOTHI/AN

Duplexes

Apartments
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What Made the Midlothian Survey Effective?

Midlothian Downtown Plan Survey © Progiess &

@ 4 Good and Bad Examples ONenTask

Breakdown feedback... to help
analysis and prompt
respondents

Please drag and drop at least 3 markers on the map.

LA 8

Land Use Building Public Space Walking Safety Other Idea
Design '

SIGN

? |
WRAP-UP « &

People are used to map

Land Use

[ Is this a good or bad example?

applications and like to interact
with them; built in landmarks!

Is this a good or bad example?

CHARACTER & D'

M: Good

Bad
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Yelp your city! People love rating
things! But also give a creative
outlet

| have an idea
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Building Design
® Good
| have an idea

® Bad

MNo Category

313
94
0 ® -
194 377
93
'wﬁﬁ 0 6o
1
306 92 ST@F 1

l15 M6 141 56 205
49 W Avenue E

N 6Th St

329,
63 L]

J81 159

298

215
297
268158

218

315

5‘15

(]
- @

W Avenue H

---_--_--—--_--—--E1

W Avenue F 249

N 7th St

S 7Th St

173
188 @1
120 325
i e =
670 @ 208
217 89 3 231 31’132
e @1 = 270 i;:gzaﬂ
150 12 saq @ 284
224
50 E'E'm
L 13 187 126
178 75358
46960 130 258 @Ko

73
214
1% 26

135 ‘200 apnid2 80
3% @ 208 1g, 1

43
222

171 357 <60

91 55
2'33226335

3 29 229
316 128

129 2::]

24 EB 934

E];I::::ae Building Design Comment
————— Please do something useful here
————— Please do something useful here
Good | -----
All the old buildings in the downtown area
look appropriate. They may need some
58 Good . . . :
sprucing up though keeping the historical
look and feel should be top priority.
This building really needs a mural on the
parking lot side. Adding another building
59 I have an idea | on the other side, in keeping with similar
architecture style would be good to provide
additional business space.
60 Good Love the "old town” look of downtown.
It looks nicer than it did but it does clash
61 Good a bit with what I think an old town Texas
downtown should look like.
Poor building really needs a facelift in
keeping with its classic neighbors across
62 Rad thl:? Strt..ﬂ'. Very Iittlfj' thought was given t'?
this building when it was constructed as it
relates to the style of the rest of downtown.
I'm sure it wasn't important the
63 Bad Ugly and out of place.
64 Bad Ugly. No style at all. Cheap-looking.
65 Bad Ugly and cheap-looking. No style.
66 Rad It would be amazing to see this old building
restored.
67 Bad Ugh.
68 Bad Another detractor.
Ugly. Doubt anything can be done with
69 Bad

this.

BUILDING
DESIGN

Survey respondents placed markers to indicate good and
bad examples of building design. Some also included
additional ideas.

GOOD EXAMPLE I TRENDS
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CASE STUDY #2 =
Corpus Christi Area Development Plans

Plan CC
* Area development plans (ADP) are an Cinsprhensive Pl
initiative stemming tfrom the City’s B == = == '

comprehensive plan.

 An ADP goes into more detail about the
future development of each area and
orovides recommendations specific to
that area.

 ADPs have been in place for several years
and are in the process of being updated.

* Freese and Nichols is working with the
City to update 5 of the plans.

e 2 have already been adopted.
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Project Expectations
* Highly Graphic Document

FREESE
‘NICHOLS

e Short as possible

e Heavy Public Engagement
* Different from plans in the past
* Actionable plan

e Recommendations based on.community
feedback
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TAKE THE
ONLINE
SURVEY

Padre-Mustang Island ADP

We want your Input!

Iha City of Corpus Chnsti s in the process of updating the Padre-Mustang Island Area
Development Phan Ploisae provide yous anooymiouws sipul on prrcilios ek shoukd be
incorporated indo the document. This survey should take between 5 and 10 menutes to
complede. Help ansura your community s & wondarful placs tor years 1o comsal

O Ueg

WELCOME <
WRAPUP =

YOUR PRIORITIES ™
ASSETS & [SSUES =

An area gevalopment plan < a Cay's
quidencok for dension-making wilhin 0 " Laxd
spgilic: aresss ol ils jursadclive foe the poexd adre/Musta 1] Island
20 years AREA DEVELOPNENT PLAN

We want your input!
The Cily of Gorpus Ciresd & in the processs of upiding s Weslsiso Arss Developmend
Plen. Mease oromds wour Input on onormiss that shoukd be ncomocated IS the

douumenl Help eosuee e Westside s wadetful place for yesans o coond

WELCOME

AN araa deswiopment plan 15 8 Cty's Gucadock or
decisian-making wilhin Speciic aregs of its jursdction
tor tha next 20 yaers

'y
AR

NALA DCVLLOFMENT PaM

Unigue for each
small area

An erea Jeveopment plen 153 Coy's
quitlctxaek fon decisonmaking within spocofic aur U

afaas of 25 jurisdicion for the next 20 yaars PR SR ey

2

w
=
=
o
o
14
Qa
1
=
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>

We Want Your Thoughts!

The City of Corpus Chirists & in lhe process of updating 1he Southside Area Devalopment
Man. 1ha draf plsn estatlizshes a visnn for the fuiure and 10anties strategies to
achievs tha visan We want yaur thaoghts about tha draft plan and what inthatives and
slealegivs ate moslimpoant far e lulure of Svathside

Iha complate draft Southsda Area Davelcpment Plan can
b vinwad by vidling

2 WYY o ! N

ST

PGy :-1

onNnaon A

We Want Your Thoughts!

The Cry of Corpus Christi i in the procass of updaling the Lendon Area Development
Hian. Ihe draft plan astablishas a vison tar tha future and denth®as siratages 1o
athseve e vison, Wee wanl yaur thaoghls aboul S diall phan gl el inilisbves gied
strategies ars most mportant for the fuiurs of Lonoon.

ASSETS & ISSUES «

.

MAP YOUR INPUT

KEY ELEMENTS »

WRAPUP w

WRAPUP w
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Data Gathering

Use at the Beginning of the Process to:

@vnaoa BT 8

2 What is Important to You? © next Task 3 More About Your Priorities Onexmask (@)

Assats Community Assets Please drag and drop at least 3 markers on the map

A @ @ O @

Recreation Flooding Walking/Biking  Transportation Crime/Safely Other

(Detato)

Ondier o ton & Social Issues

4 items above this line 4

WRAPUP =

What is your favorite thing about Padre-Mustang Island? (choose one)
Environmental

WELCOME <
WELCOME <

WRAPUP w
WELCOME <

Social Issues Job Nature, open Parks and Safa
Opportunities space and beach Recrsation Nsighborhoods

areas Facilities

Transportation

Infrastructure Transportation

Environmental Concems Schools Selaction of Shopping Other (please | Issue

Housing/Housing Dining, and specify)
i Prices Entestainment
Mix of Land Uses Cholcas ‘Tm

YOUR PRIORITIES
ASSETS & ISSUES «
YOUR PRIORITIES »~
ASSETS & ISSUES
YOUR PRIORITIES ~
ASSETS & ISSUES @«

Utilities | connectuity

Mix of Land Uses

Issues related to the social environment such as If Other, please specify balow
crime, homelessness, and communily evenls thal Social
impact the perception of the area and strength of [Tvpe ]
the local communily.

M

ldentify priorities to Get specific feedback about ldentify issues and
influence recommendations the priorities opportunities based on
community feedback
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Validate Recommendations

Use at the End of the Process to:

What is Most Important? © et Task - How We Get There

Oso Creek and

Bay p— Oso Creek and Bay
Utiize the Oso Creek and Bay lor Suslamnabie
Expand . ; Recreation and Ecotourism

Vision Themea 1 Vision Theme 2 Vision Theme 3 Vision Theme 4

©  OsoCreekand Bay Enhance Existing Park Facilities

:
(2] Expand Infrastructure E
= S o g d

A VS —
Vision Theme 1

Celebrate Our Safe, Family-Oriented Neighborhoods
A e TS T SRS A

~—

Infrastructure

(3] Park Enhancements

Oiso Creele;y Amenities

Park Create recreational opportunities along Oso Creek

=
Order your top 5 Enhancements and Bay

A items above this line 4

KEY ELEMENTS =

KEY ELEMENTS = |
WRAPUP =

POLICY INITIATIVES « |
POLICY INITIATIVES «
POLICY INITIATIVES <«

Transportation Corridors
Preserve Oso Creek/Bay

Storm Water Improvements ESISSN Preserve and protect the native habitat along the Oso
Creek and Bay

Land Development Focus park enhancement efforts on existing park

facilities
Improve Connectivity Prevent Mowing

, Comment Prevent Mowing adjacent to Oso Creek and Bay

Do you agree with the Vision Theme?
Land Assembly

‘ & Agree ip Disagres Create an entity to assembie property along Oso
Creek/Bay for conservation

Assess if the Prioritize policy initiatives Rate the strategies and
community agrees from the plan to direct policy recommendations in the
with the vision decisions plan






Padre Mustang Island Area Development Plan

City ot Corpus Christi

"ndre/Mustang Islanc

AREA DEVELOPMENT PLAN

Online Community Meeting #1
March 26, 2020

Shifting to All Online

Engagement
. Online Community Meetings
. Online Advisory Committee
Meetings

. All Community Feedback
from MetroQuest Survey



ty of Corpus Christi

Boosting Engagement Padre/Mustang Island
AREA DEVELOPMENT PLAN
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e Facepook Boost Post

* Facebook Post from City Page ONLINE

* Constant Contact Padre/Mustang Island Area Development Plan
e Community Leaders Sharing Content Community Meeting

Online Community Meeting Details

Thursday, March 26, 2020
6:00 PM
Skype Meeting

When it is time fo join the meeting please click the button below-

Join The Skype Meeting

You may be prompted to download the Skype Meetings App (web) in order to join the meeting.
Trouble Joining? Try Skype Web App

OR Join by phone by calling either number below and then entering the Conference 1D
followed by the # sign:

Toll-free number: +1 (866) 606-1179
Toll number: +1 (469) 206-8447




What makes Corpus Christi surveys Etffective?

* Detailed questions tailored to each study area.

e Using surveys strategically at the beginning and end of the survey.

e Receive feedback to influence recommendations

* Provide feedback to show City leadership that recommendations are
supported by the public

* Partnering with the City to advertise the survey to increase
participation.

FREESE
‘NICHOLS
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Now What?

EMBRACE THE
“NEW NORMAL”

THE VIRTUAL AGE IS
HERE TO STAY



g Skype

|
C )
|

% GoToMeeting

Now What?

SHIFTING 100% ONLINE

FREESE
‘NICHOLS
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Skype

Conversation (1 Participant) B4 et P

L Share your Desktop...

Inwvite More People Participant Actions

== Share a Window...

ST oo+
1 Pa rtICIpa Nt all o33 EU» / chare PowerPoint Files...

Add attachments... k
Shared Motes...

Participant Actions My Notes..,

Maore,..

L]
hanage Content (2)
Mute Audience Mo Meeting |M Mo Attendee Video -

Hide Stage

o i Looks like you're the only one
Hide Mames Everyone an Attendee Invite by Email on the Ca” : "-!.-" | |

Additionally, you can
easily share screens
for collaboration on
Powerpoints or
Word documents

As a presenter, you have
access to controls such as
muting the audience or
inviting more people.



Find an app

Teams Calendar Files

OneMote Planner Polly

l &

Shifts Stream Who Wik

*Teams

4 Search or type a command

Calling

\
More apps >

Add a variety of apps like Polls or Whiteboard for collaboration on group projects so that everyone can be involved.



Whiteboara

Poll Builder

Create a New Poll

a T e A s e Tt R Rl e g m e N
Question Type Audience can Aad Ophons

Multiple Choice Enabled Disabled

Question
Create New Whiteboard Whiteboard Meeting

How could we have made the conference a bigger suc|

Ny

X

0 Create Poll

Jan Price

-

® / e

RESEARCH BRAINSTORM  DESIGN  PRODUCTION LAUNCH

? P'}IIF 3:35 PBRA |_-|.|:. Lk

Quicker follow-ups

Jan Mar Mar Apr
DATES 8‘"\ bra 2,}1‘ 25"‘
L

Jody \ ALL TEAMS
DRWVERS | Jicam ‘::’:?: la l::‘ ON DECK

More meeting spaces 100% (1]

Optimized marketing collateral

Total Votes 1

Polls




()

Join Audo

Wl

Start Video

”~

Record Closed Caption Breakout Rooma

METEraEsEd [ 05 2)

"= chris castaneda (Host, me)

© 6 o ©

go slower go Taster

Mute All Unmute All

g
§ 7 A

5 A

@ ¢

more clear al

More v
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@ HOME

Over 5,000
attendees go from
in-person to on-line
conference
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* Federsl Hodsing Trust Fund

* Inciusionary Zoning (12)" + Housing Chaice Voischers (HCVP)

* Planned Unit Development (PUD)* Publi - : :

3 Fund ublic Housing ;
View Options «

Over 9,500 affordable units produced & preserved under Mayor Bowser
with over $0.5 billion In HPTF Investment since 2015

Preserve and Expand Commi.tted
Affordable Housing Choices

Neat graphic from the UC plan, showing themes and subthemes
Housing as ~pathway to opportunity”

Mitch silver discussad equity in parks in New York, Me shovied how 1
the quality of the parks varied greatly. F wonder how that
used to direct funding,

»

hers maybe parks 2qually sp'tgad' :
relates to home affordability/accessibifitg.

Used existing community events rather than standalone community planning forurm to gEt survey ra o

Affordable housing not broadly seen g5 TX issue but affordabil tvis decroasing andr

or alfordable housing by districd— Austin racntl

DC Housing Equity Report in
well

cluded specific numeric goals fi
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Networking Face-to-Face Digitally
. Open Hallway “Rooms”
. Happy Hour

. Office Hours
. Introvert Heaven

Career Zone
Happy Hour!

4:45 - 6:00 PM CT



We Want Your Thoughts! Participants 11}
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Springfielq City Plan - Stage 1 T D
d

0T

WELCOME <

Y RANKING

SCENARIO RATING

PRIOR;

vorth
Sprmgﬁeld

o

POLL WHISL P of Py
public eﬂgagementost?
nterest you the most

o



POLL How many public

engagement campaigns

does your organization
conduct per year?
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5 Key
Steps to
Online

Engagement
Success

M



Build core online

engagement
tools and team

M




Online tools for your toolbox

v Online Surveys
v" Digital Town Hall
v Social Media

Fle Options Wiew Help @ (ol
In Practice Mode

Midlothian Downtown Plan Survey © Progress =S ) . scooT
v Welcome to the Survey! o

SCDOT is updating the Lang Range Statewide Multimoal Transportation
Plan (MTP) 1o address South Carolina's growing transportation needs

Help Make Downtown Midlothian Thrive!

The City of Midiothian is in the process of creating a Downtown Master Plan. We want
your thoughts on what you think the vision and priorities should be for Downtown
Midlothian going forward.

PRIORITIES »

#DriveOurFuture

Route 50 STARS Safety 3nd Operational improvements
Study - Changtly
e

(@ st econding wrscareining {psesings

CHARACTER & DESIGN &

81X

Z
<
T
=
(o]
-
=}
=
z
=
o
=
&
=
o
a

‘ VIRGINIA
ROADS

Connec With st

v I

The City of Midiothian wants to develop a plan to support
revitalization of downtown as the heart of the community.

LIVE WEBINAR | Optimizing Online Engag
Webinar ID: §55-631-059

@) GaToWebinar

oY Like © Comment £ Share -




Digital engagement skillset

v’ Creativity
v Graphics
v' Promotions

S8 SC Multimodal Transportation Plan 2040
July 23,2019 - Q@

All right, Nashville.
It’s time to pick.

South Carolina has growing transportation needs. Take this SCDOT survey -. e s wvaicanee + Programs  » Brojects & Susies

to share your multimodal transportation priorities! #DriveOurFuture

v N7 S —

Route 50 STARS Safety 3nd Operation impeovements
~Chanety

2@ s
= =
£8 &
£ 2
4 B
B2

2

About he S

Shacng yous o0zt on mpetan ssoes
SCDOT.ORG

Mutimodal Transportation Survey 2040 Learn More.
Please consider taking our quick and easy survey to letu

ARG i ©s02% 182 Comments 356 Shares

L T TR ORI e oY Like (D Comment /> Share



https://www.nashville.gov/Portals/0/SiteContent/Planning/docs/NashvilleNext/StaticDraft/next-pick-survey.pdf
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Engage the moderates
‘§/ —
[itive Moderate Nega’]

Attitude

| evel of
Motivation




Design it to take 5 minutes

Participants

0 SN 0 “TI\I  y 40 45 00 EEEENG0

Time to Complete (minutes)




eep it private for true, unbiased input

Central Subway Extension Alternatives Study © Progress

v Map Station Locations © Next Task

Please add your home, work/usual trip and preferred station locations!
= "J
7 @
Add Subway Home Work/Usual

Station
[ Delete
Add Subway Station

| MNear my work

WELCOME <
THANK YOU &

TRAVEL CHOICES
MAP LOCATIONS

| B Submit |
I\ PIER 20
: Piera5 @ © pier 33

=TT
—w NORTH BEACH

TRANSPORTATION GOALS

Black Point

(& 0

pay St

Lombard Street Q Leml Coit Tower Q =

 RUSISFAN HILL & &  washington

S{wd e

s uipueid

gle Terms of Use




INnform
& educate
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Create microlearning moments

Richmond Transit Network Plan @ Progress @@

3 Three Network Concepts O rexase |

R S

) )

Familiar High Coverage High Ridership

Please rate this scenario:

High Coverage

This network is designed to cover all the
places in the city that have service
today, and more, with at least minimal
service. See a bigger map

WELCOME <
PRIORITIES
THREE CONCEPTS

STOPS & SPEED &

Faster bus speeds

Shorter walks ==
Higher ridership <l

More coverage FERFIELD

JUNTY
Shorter waits

Performs worse * Performs better




Create microlearning moments

Northern Virginia Regional Bikeway and Trail Network Study @ Progress o)

<

3 Level of Comfort

Shared Lane
Introduction Shoulder Mixed Traffic

Please rate your level of comfort cycling on a shared use path

WELCOME

Shared Use Path

MAP YOUR COMFORT =

2

L
4
OI.I.
= S
w o
> O
z(lI.L
z B
2 u
il
o

L. 8. 0.0.6 ¢

Rate this image from 1 star (Very Uncomfortable) to 5 stars (Very Comfortable)

== oo conven




Promote
strategically

* % ok Kk Kk
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Collect & monitor demographics ...

NextGen Bus Study CEXED) © Frogess s> )

Stay Connected

Thanks for your feedbackl It
will help us evaluate priorities
and design a better bus
system!

<
<
<

What is your age?
1 35-49 v

WELCOME <«

SET YOUR BUDGET

TRADEOFFS

What is your gender identity?
Female v

MAP MARKERS

Please answer a few final
questions to help us
understand your input better.

What is your ethnicity?
Hispanic/Latino v

Please share this survey with

Your household's annual earnings?
your neighbors and friends. |

1$50,000-899,999 7|

Visit our website or try our
interactive tool to learn more
about the project.

What is your home zip code?
90210 0

Provide your email to receive NextGen updates
maria@hotmail.com 33

B Submit Final Questions




.. SO you can refocus promotions

White

Mative American

6349

Particinants

African American

AsianPacific Islander Mobile

HispanicLatino




Go to them even during COVID-19
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Use these 12 promotional tools

FREE eBook: 12 Ways to Promote
Your Online Survey Like a Pro

= 12 proven promotional strategies
= 70+ tips & tricks
= Real-world examples

= We will email you a PDF copy!

hank you: MetroQuest subscribers!




Mine for insights
& report back
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Focus on quantifiable input




Jtilize your results dashboard...

7

Kimley-Horn & Associates
Data

coer  Fairfax County and Franconia-Springfield
" Parkways

hitps-ffcpfspstudy-demo.metroquest com

7 vl A =) 4

1: WELCOME 2. PRIORITIES 3: MAPPING 4. REVISIONS 5. WRAP UP

% PARTICIPANTS % URLS % PLATFORMS =+ VISITS 3 ALL
Traffic Dashboard.

15.15K

Participants

Web

2K

0K --IIIII‘||IIIII.I.I'.-.I-----I-l—-.-_lllllll. 6790

\

— Contact Us

1 Oct 15, 18 - Nov 30, 18

The engagement period is over.
Enter Print Mode

Data updated daily at 3.00 am PST

@ Data Center Infroduction

1: WELCOME

t Thank You For Pamicipating!

Admrisieery Ershoue 5 Lor e Pl ey Suk

WELLOME

Tha Pt Couty Cusarrmt of Tarsoztues PCDOT| 5 covdhting & vetrwts
AT Ly R T iy 89 M AT P A

500 10 W b o B

i T B sy T o i

Type: ¢’p Welcome Screen

Data points for this Site:
Participants: 15150

All data points: 400391
All comments: 29863

« Excel downloads:

- Oct 23 11:11
B Traffic Data & Refresh
8 Crosstab Data Oct 23 11:53
= Refresh

Generate Session Data

@ Crosstab and Session reporis may
take up to 30 min to generate.

Kimley-Horn & Associates
Data

coer Fairfax County and Franconia-Springfield
" Parkways

hitps:/ifcpfspstudy-demo metroquest. com

(43 ol 2 [P A

1: WELCOME 2. PRICRITIES 3. MAPPING 4: REVISIONS

5. WRAP UP

% DISTRIBUTIONS - AVERAGE RATINGS - POPULARITY - TABLE
Rating distributions and avarages by panel.

Ratings @1 @2 @ Average

e

4K

3K

2 I I
1

0K

Franklin Farm Route 123 to Rte 7 to FCP to Beulah FSP ta
to Rte 123 FSP Franklin Farm Street Richmond

Count

-~

-~

=

5

0.0

Average

2 Contact Us

4 Oct 15, 18 - Nov 30, 18

The engagement period is over.
Enter Print Mode

Data updated daily at 3:00 am PST

@ Data Center Introduction

4: REVISIONS

Type: g Image Rating Screen

Data points for this Screen: o
Ratings: 34729
Comments: 9248

 Excel downloads:

Nov 30 01:20

BS Screen Data
2 Refresh

-



.. 1o support data-driven plans!

November 2017

Public Outreach Report
2045 Regional Transportation Plan

Feeling Safe when Traveling Congestion

M Very safe (5) [] Safe (4) [] Neutral (3) O Unsafe (2/1)
| | I |

Driving/riding in a car 53% ‘ |
' ! igy Comments focused on:
Walking 32% 34% ‘& - General commuting
i I 5 a.m./p.m. congestion
Taking a bus 22% 40% - Design ex: on/off ramp
| | issues, left turn lane
Bicycling & 20% 35% backups
| | - Operations ex: lights not
0% 20% 40% 60% 80% 100%

timed correctly

Source: ETC Institute (2017)

Ranking Priorities

3.0

g8 - 20% of total map

o efep L markers
e do 2o - Comments focused on:
,, #&-& - |nadequate facilities and = -
ol °F g designs: lack of m
. = ! sidewalks, bike lanes, m
i ) trails, and auto-oriented o]
RS ) streets
\ [ / / ® Access . Transit Pavement and Biking and Traffic Safety Environment Advanced Freight and

Bridge Quality Walking Facilities  Congestion Technology  Border Crossings
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Maximum participation

Top planning
engagement

Quantifiable results



POLL What types of
projects are coming
up for you?




Next Webinar

Public Engagement for Environmental Justice During COVID-19 & Beyond
Wednesday, August 5t at 2 pm Eastern (AICP CM 1.0)

Elizabeth Poole Carolyn Nelson Denise Freeman
Environmental Federal Highway Department of Energy
Protection Agency Administration

POLL Save your seat!




Questions?

Wendy Shabay Chance Sparks Clyde Melick Dan McGinn

VP and Group Manager, Project Manager, Assistant City Manager, Director of Planning,
Freese & Nichols Freese & Nichols Midlothian Corpus Christi



Certification
Mamtenange
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