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Agenda

Emerging technologies impacting transportation planning

Introducing the NCDOT Public Involvement Team

More lessons in public attitudes

Q&A



20 years of best practices research 



3 Challenges with 
Public Involvement 
for Transportation 
Planning

WARNING
Technology

Coming!



Our transportation future …

Autonomous / self-driving vehicles

Electric vehicles

Water-fueled cars

Shared mobility

Smart / connected cars

Next-gen GPS devices

Hyperloop / high-speed rail networks

String theory transportation

Gyroscopic vehicles



Benefits of innovation …

Improved safety 

Zero emissions 

Reduced traffic

Shorter commutes

Reduced costs

Improved performance

Always connected

Thriving economy



Public fears …

Technology failures

Accidents

Inequality of access

Increased congestion

Higher costs

Technology hacking

Loss of jobs



Planning our future together …



Public 
Involvement 

Success at 
NCDOT!
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• Zero Emission Vehicle (ZEV) 

• NC Moves 2050 



Outreach Goals
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• Establish early and continuous public participation 

• Provide reasonable public access to educational, 

technical, and policy information

• Promote an open, inclusive and transparent public 

involvement process 



Outreach Goals
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• Provide adequate public notice of all public involvement 

activities

• Implement measures for seeking input from and 

considering the needs of those traditionally underserved

• Reach the broadest audience possible and effectively 

gather feedback



Outreach Marketing
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• Advertising Methods
– Electronic Toolkit

– Educational Videos

– Traditional Media

– Paid Ads

– Social Media Ads

– Next Door

– State Agency Networks

– Transportation Planning Division Newsletter

– Webpage



Outreach Marketing
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• Advertising Methods
– Public Meetings

– Flyers

– Partner Agency/Organization Networks

– Email Blast

– Intercept Survey Boxes

– County School Districts

– Festivals

– College and University Events

– Conferences



Initiatives
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Welcome

A strategic transportation 
plan connecting 
communities across North 
Carolina, focused on 
creating a more 
responsive, diverse, and 
inclusive transportation 
system for keeping people 
and freight moving safely 
and efficiently.

NCDOT 

ZEV Plan



Beyond Fear: Public Views on Emerging Transportation Technologies

20

ZEV Outreach
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ZEV Outreach
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ZEV Outreach
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ZEV Outreach
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ZEV Outreach



ZEV Outreach
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ZEV Outreach
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ZEV Outreach



ZEV Outreach
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ZEV Outreach
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ZEV Outreach

How concerned are you 

about climate change?
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ZEV Outreach

Which are necessary for you to be comfortable 

switching to an all-electric (ZEV) vehicle? 

I would require a tax credit

I would need a manufacturer's rebate 

I am not concerned about the cost differential 

between all-electric and gas vehicles

The cost per mile would have to be 

equal to or less than that of a gas-fuel 

car (cost of fuel + maintenance)



Welcome

A strategic transportation 
plan connecting 
communities across North 
Carolina, focused on 
creating a more 
responsive, diverse, and 
inclusive transportation 
system for keeping people 
and freight moving safely 
and efficiently.



NC Moves 2050 Plan Outreach

Beyond Fear: Public Views on Emerging Transportation Technologies

33



NC Moves 2050 Plan Outreach
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NC Moves 2050 Plan Outreach

Beyond Fear: Public Views on Emerging Transportation Technologies

35



NC Moves 2050 Plan Outreach
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NC Moves 2050 Plan Outreach
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Plan Development: 

Phase II Engagement Accomplishments

NC Moves 2050

Outreach
• Attended 

• 7 college events

• 9 conferences

• 6 DMV events

• 10 festivals

• Emailed 7,829 stakeholders

• Sent surveys to 15 county schools

• Placed 31 intercept survey boxes

Survey #2
• 10,100 participants

• 7,220 took survey on website

• 2,880 took survey on phone

• 14,754 visitors on website

• 325,902 data points

• 929 comments

Table Topics
• 18 Conversations held

• Over 100 participants engaged

• 59% participants ages 18-29

• 25% African American

• 7% Hispanic

Public Comment Map
• Over 1000 comments received

• Comments made in all 100 
counties

• 70% of participants were residents

38



NC Moves 2050 Plan Survey Results
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NC Moves 2050 Plan Survey 

Demographics
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2%

11%

27%

44%

16%

What is your age?

Less than 18 Age 18-29 Age 30-44 Age 45-64 Age 65 and older Age



NC Moves 2050 Plan Survey 

Demographics
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1% 2%

14%

3%
0%

4%

76%

What is your race/ethnicity?

American Indian/Alaskan Native Asian Black/African American Hispanic/Latino Native Hawaiian/Pacific Islander Other White



NC Moves 2050 Plan Survey 

Demographics
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3%

3%
5%

10%

17%

17%

16%

29%

What is your total household income?

Less than $12,000 $12,000- $19,999 $20,000- $30,999 $31,000- $46,999 $47,000- $69,999 $70,000- $93,999 $94,000- $117,999 $118,000 or greater



NC Moves 2050 Plan Survey 

Demographics
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How well do you speak English?
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For more information, visit www.ncmoves.gov

http://www.ncmoves.gov/


Takeaways

• More effective and efficient engagement

• Meeting the public “where they are”

• Involve more participants in a process

• Increased Return on Investment
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Takeaways

“ A 21st Century Transportation System Needs to be Built on 

the Foundation of a 21st Century Public Involvement 

Strategy.”
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 Critical mass
 Diversity

 Informed input
 Quantifiable results

Top public engagement goals

Improved decision making & greater public support 



MetroQuest – Engagement Optimized

 Engage thousands online

 Involve a diverse audience

 Educate the public

 Collect informed input

 Deliver actionable results

Unlimited surveys with your annual subscription!



Select MetroQuest subscribers

State Agencies Local Agencies Consulting Firms



Four case studies



Virginia DOT



What excites people?



What concerns people?



Polarization



Southwestern PA Commission



Who benefits?



Atlanta Regional Commission



Awareness



Level of comfort



Support



Barriers



Michigan DOT

I’d like to get a quick permission from these two case studies to talk about how they engaged on 
transportation technologies in this week’s webinar. Can you shoot me contact info?



Four case studies



Promotional Playbook

12 Ways to Promote Your

Online Survey Like a Pro

 12 proven promotional strategies

 70+ tips & tricks

 We will email you a PDF copy!

Thank you: MetroQuest subscribers!



Poll: What additional information 
would be helpful?



TransComm by AASHTO

July 28 – 31 in Indianapolis!

 Meet the MetroQuest Team

 Get an inside look at MetroQuest

 Attend our speaking sessions

 Come bowling with us

Jefferson Grimes     

Director of Public Involvement

Texas Department of Transportation



Questions?

Jamille Robbins Nastasha Earle-Young Colin Mellor Dave Biggs



Thank you for participating!

AICP CM: https://www.planning.org/events/course/9181433


