Imagine 2040:
Plan Hillsborough’s
Multi-Award Winning
Public Engagement
Campaign & more!

presented by Lynn E. Merenda
Public Engagement &
Community Relations
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Multi-layered Public
Engagement for a

Multi-modal Plan
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Speakers Bureau
MPO Newsletters,

Multi-Media Campaign

Newspapers * TV * Radio
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Why are multi-modal choices irn;'mrtaiﬁi:?

Multi-Mudal Choices

standard Automobiles
Neighborhood glectric Vehides
Carpools

Light Rail

Street Car

Neighborl"laod Circulators
Bicycles

sidewalks

Expressways

Trucks

Airplanes

, Long Rar

Hybrid Vehicles
Flex Fuel vehides
vanpools
Commuter Rail
BRT

Local Buses
Motorycles

Trails

HOV & Toll Lanes
Freight Trains
Ships

Transportation Disadvantaged Services
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STABLE SETTING

 What factors drive the plans?

ite and federal laws require MPOs to provide
nsportation projects and strategies that:

~ ADVANCE PREP

O do? . 1. Support economic vitality, especially enabling
does the MP -- ; i 7 _ .
i doss 8 ool e ooy INVITATION LisT
Metropolitan Planning _fg redients for transportat improvements and state and local anticipated growth Are MPO I )
Loy documents that are the ,:n&-.usboroush County: and economic development patterns; —4 : e;;c.»tmgs and information
programm! & Increase accessibility and mobility options, and enh h Y acessible?

olanning and
. “integration and connectivity of the transportation
system, across and between modes, for people and
freight;
Protect and enhance the environment, promote
energy conservation, improve the quality of life, whil
minimizing transportation-related fuel consumption, :
pollution and greenhouse gas emissions;
Promote efficient transportation system
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dolgete in the plannin ess? N
get engaged planning proc B\ participate?
Via Telephone Tpart E-mail b v
Mailing List 1part Watch Hillsborough |
Public Meetings Television
Free Newsletter 1part Speakers Bureau | et NN Y
Planning Commission  1part Community Displays - puoed
ibrary or Workshops ’ —
— e Pages = E— ree Nwi‘“t::‘es and distributes a free
N 2 ‘ -~ N\‘ept?erpf;Veﬁns transportation s+ €2
Beyond receiving public comment; this MPO strives to involve K H\]DLY ais“swwgh County. The{:j“; -mailed
the public, stakeholders and partner agencies to participate REPLY Jiblished quart “‘l’r‘\: “"::'
throughout the long range transportation planning process. o those on our mal ;
Hands-on mapping workshops, planning events and focus P How do | get / i
groups are among the many opportunities for early and mw';he:rs ™3 be provideg N touch? . [Public tﬁggﬂrﬁzeﬁ o
recurring participation. However, there is no need for a (Workshe. 211ty of Mpey o 3L Ny time i | Attend M i3
. et ; hops, focys Participation opp.ting, onli | 3l of which are ope
meeting or event to be held to provide input. Public comment 3t every 8roups, discussion "t);»porn,,ms ing, e/ | he public
can be provided at any time and in a multitude of settings. meeting Also, oo,,sc,,h,::t‘:ed MPoaof,':“"‘* etc) ang e BT tma“y encourage
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Bay Area Commuter Services
Bigycley Pedestrian Advisory
Committee

Citizens Advisory Committee
Chairs Coordinating
Committee

Congestion MtﬁgatbrVAlerdlty
Center for Urban

Transportation Research at USF
Department of Environmental

Us Environmental protection
Agency
Environmental protection
commission (local)
Florida Department of
Transportation
Federal Highway Administration
Federal Transit Ad ministration
Geographic \nformation Systerms
Hillsborough Area Regional
Transit Authority
I Transportation Systems
Lirnited English profidency

MPOAC
PPP

SAFETEA
SOV
STP
TAC
TAZ
TBARTA
TBRPC
TDCB
TDM
TIP
TMA

TOD
UPWP
VMT

Long Range Transportation Plan §

Florida MPO Advisory Council
public Participation Plan
safe, Accountable, Flexible,
Efficient Transportation Equity
Act: A Legacy for Users
Single Ocaupandy vehicle
Surface Transportation Program
Technical Advisory Committee
Traffic Analysis Zone
Tampa Bay Area Regional
Transportation Authority
Tampa Bay Regional Planning
Council
Trangportation Disadvantaged
Coordinating Board
Transportation Demand
Management
Transportation Improvemert
Program
Transportation Management

////////)&483?(\\\\\\\\

Area

Transt Oriented Development
Unified planning Work Program
Vehide Miles of Travel
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Serving up transportatlon choices
like soft drinks — the role of prodgct 8 i
market research in planning! " “";

METROPOLITAN
PLANNING
ORGANIZATION
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2035.<

In 2012, MPO receives
APA Florida’s only
Award of Excellence
for post-referendum
market research
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hillsborough

Let’s Design Hillsborough’s Future

A collaboration of the Planning Commission and the
Metropolitan Planning Organization for Transportation
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Innovaﬁve Ovutreach
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Implementatlon"A'V\‘lrd
(\

e at the New Partnersfo
Smart Growth Conference
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Best Practices

v Investment Programs

<
N

Reduce ] Minimize | Real Choices

Crashes and Traffic for When Not

Vulnerability Drivers and \ Driving
Shippers

WELCOME

Your plan exceeds
At budget.

Pl Award of,Merit

» Traffic signal upgrades reduce delay 7% on major roads
* Adjust curbs to move trucks through inters

PROGRAMS

4
Fees: $10,921

e Low level, plus more & better t
intersections — reducing delay 7%
» Build 1 railroad overpass — remove 5 hours of stopped

Amerlcan-

$1,06C

$6,563
(dollars in millions)

H

PROJECTS

(4]

STAY INVOLVED

tmﬂgme

hillsborough

2040




imagine

Emergency Preparedness/

ugh

Economic
losses cut
in half
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hillsborough

Hillsborough County Today 2040

e 1.3 Million People
* 25% Agricultural Land

Temple e 10% Environmental
Terrace Slant Preservation

City | « 87% of development inside
growth boundary, last
decade

 Bus service reaches ~ % of
jobs, with limited service

 Traffic is 6" worst in U.S.

« Among the worst pedestrian
2 Both People Protected . .
\J T% fatality rate in U.S.

A * 25% drop in jobs, 2006-2011

Less North

W




imagine

We're expecting 400,000-600,000
more residents 2040

Hillsborough County
City-County
Planning Commission

HiIIsborough MPO
=———= Metropolitan Planning
for Transportation
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hillsborough
Temple
Terrace Plant 2 040
City
Tampa

T
City

New Cofrporate Centers

e S Nilas

Bustling Metro

—/ (- ]



imagine

Three Stories about 2040

Simplified, visuals to inspire discussion of trade-offs 2040

AN

3 storles of aIternatlve futures ,

considered a national model by the .. . ..

FHWA Scenario Planning Peer Exchange

7 %
& "','n-
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hillsborough

What's important to you? 2040

Traffic Congestion
[P ! [ ! ' | [ |
Available Bus or Rail
Natural Resources
Efficient Energy Use
Redevelopment Potential
Water Quality

Access to Jobs

Shorter Commutes
Efficient Water Use

Infrastructure Cost

Agriculture/Farming

0 200 400 600 800 1000 1200 1400 1600 1800 2000

JrjPIan

==Hillsborough
Jl‘-pIanh\’l\sborough.org



imagine

Significant results R0

M4 & 5 Stars
3 Stars

m1 & 2 Stars

_#Plan
== Hills

i .




imagine

Fundi
un 'ng hillsborough

What'’s the fairest & most reasonable way? 2040

W4 & 5 Stars

3 Stars

W1 &2 Stars

_-.-l* Pla n 1200 1400

== Hillsborough

J'-planhillsbnrough.org




DESIGN

HILLSBOROUGH’S

3,529 Survey Responses FToRe
August 16 - November 11, 2013

iPads Kiosks
(0)
(community 12% ‘
eve nts) Prssesseser S

Paper Survey
(community
N | A | meetings)
17%

91,500+ data points collected
through prioritizing, ranking, rating,
choosing, suggesting, and commenting
on ideas and preferences - at iPad
stations, at kiosks, at community
meetings, and on the web!

imagine 2040 sccugh Cox

hilisborough

2040

PRIORITIES w~
STRATEGIES w
PREFERENCES »
STAY INVOLVED =



+Eg ® - .

49 kiosk locations
-+ 94 community meetings
" with 574 paper surveys
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hillsborough

Multi-layered engagement 2040

* Imagine 2040 Working Groug

* Media Day Launch Party

* 500,000 newspaper insgr& ,
* Rack cards

* Extensive social media B4 A, &
& eNewsletters IR N

Plan

— H|IIsborough
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2040

Multi-layered engagement
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H ? ' ~ ~ Lean more :
Care about the future of Hillsborough County: | wh ld‘l

about

Join WFLA-AM Tampa Bay’s Jack Harris .. Imagine P rojed' toi Invest n!
for the Imagine 2040 Town Hall ; ,1—' h|llsborough 2040 5] X

on stage at 2 p.m. Friday for a : at our big display o Take the %ura,,rey
conversation about a thriving h 2 040 in the center g ﬂim_" by August 258
future for Tampa, Temple Terrace, | SHOW, tce a FREE tld{et
Plant City & Hillsborough County. MY 10 Florida’s Lo gest

“lldi PN WEEmENp

"lw -ns:’. ss'ﬂ 2014 HGmE ShﬂW,

Eronnds

Ta
%\; lmagmezocm org

".

Panelists:

* Lisa Montelione | Tampa City Council, MPG
* David Pogorilich | Temple Terrace City Co
» Derek Doughty | Planning Commission €
* Laura Simpson | Brandon Chamber CEO
* Christine Burdick | Tampa Downtown Pa
« Jennifer Doerfel | Tampa Bay Builders As

Join the

S ~:'\ |
W on March 14!

FREE admission on Friday
courtesy of ABC Action News.

Featuring an Imagine 2040 presentatio
by Ray Chiaramonte | Executive Director
of the Planning Commission & MPO

This panel discussion includes the
opportunity for you to join the conversati
with your questions and comments.

=
B

INC

Another Turner Exposition

-4
PlanHillsborough.org March 14-16, 2014

Florida State Fairgrounds
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hillsborough

Imagine 2040 Vision 2040

\

Bustling Metro )

Suburban
Dream

New
Corporiate
Centers

_#Plan
== Hillsborough

"-planhillsbnrnugh.org




Imagine

hillsborough

2040

You spoke. We listened. We heard you!

A Planning Commission — Metropolitan Planning Organization for Transportation Partnership in
Coordination with the Transportation for Economic Development Initiative

What we heard from the public...
B Ze>
N

“ -
Plan Hillsborough

IF'.URAHSPDIIT;'(TIUH g é a
ECONOMIC
(UE\'ELUFMENT lhll\lxw ugh
Hillsbarough Coun ounty
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hillsborough

2040

v You spoke. We listened. Tell us more!

3 . ~_InPart 1, we heard what you want... T,
ima g {N€  Nowtell us how to get there in Part 2.0 rioridss Lorees

WELCOME

By 2040, Hillsborough County
will have about a half million e leibinantogh

LABOR DAY WEEKEND

new residents and new jobs. Augun 29 Sept1,2014
2 o 40 orida State Fairgrounds

Let’s work together to turn the Tike Hhie sunvey
challenges that come with growth by August 25th to
into opportunities for a thriving future. get a FREE ticket!

PROGRAMS
PROJECTS

hillsborough

STAY INVOLVED

-3
5]

!‘ Real Choices
When Not
| Driving

Tell us more about land use growth strategies for
Hillsborough County and your neighborhood.
And with limited funding available, consider
which transportation investments are most
important to secure a prosperous future for our
region.

PROJECTS

Your plan exceeds
current budget.

STAY INVOLVED

help

® Medium...........

» Low level, plus more & better turn lanes at 640
intersections — reducing delay 17% on major roads
= Build 1 railroad overpass — remove 5 hours of stopped

traffic each day Budaet $5.50
udget: $5,503

= Medium level, + 120 miles of freeways have smart tech &
real-time traffic controls, reducing delay there 10%

+ Build 2 railroad overpasses — remove 10 hours of

stopped traffic each day

Your plan exceeds current budget. Click for info on revenue options. 56,563
(dollars in millions)

#rPlan

]

== Hillsborough
erlanhi\lshorough,org
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imagine’

Imagine 2040 : Part 2 —
July 10 - September 3, 2014 2040

Media Day / Launch Party

e Media, government, business, community leaders, and
citizens invited to “Race to the Future” for FREE!
e HTV News Brief & other media coverage

R“\‘_ =
me FUTURE

imagine ®

hillsborough

rPlan

H|IIsborough
-"r oooooooooooooooooo



Imagine 2040 : Part 2

imagine

hillsborough

2040
| Part2 |

......

| e r————

Outreach

~ 1l event

. - locations

* 65 civic group
presentations

- —i * Displays at 53

community
events




imagine

Select the amount to invest, over 20 years, sEEET
in each program: Low, Medium or High? 2040

| Part2
You have about 55,500 M to spend on four transportation programs:
- & : po.llev. com <
Preserve the System QPOII Everywhere Log in
What's the right spending level

for_ F_teal Choices When Not
Reduce Crashes and Vulnerability el LI

Minimize Traffic for Drivers & Shippers

Real Choices When Not Driving

Save some money for Major Projects!

< o @ o

For simplicity, the cost estimates and budget are shown in millions of present-day dollars, for a
20-year period of spending. In each program, the low investment level is based on current
spending in our county.



Major Projects <+ o o /
for Job Growth * |

Legend

e Road Widenings & Extensions
+=+ Passenger Rall
wme  Water Transit

@ Interchanges (Grade-Separated)

i

. WA T
Y

BRANDON BLVD

Brandon West

Widen, Extend Roads: $302 M
Thousands of Jobs in 2040: 44- 108

Invest here?

% Yes % No

22>

Plan Hillsborough




imagine

Major Projects for Job Growth =

Invest here?

Greater Downtown (Rail to USF & TIA)
USF Area & Med Centers

Brandon West

Interstate Hwys (New Exp. Toll Lanes)

MacDill AFB Area

Westshore & Rocky Point

_#rPlan
== Hillsborough

erlanhillsborough.org



We've overspent.
How do you want to handle the deficit? 2040

imagine

hillsborough

Part 2

Wil

120

100

80

60

Number of Responses

40

20

Raise Taxes/Fees

Spend Less on
Projects/Programs

No Change

Pick More
Projects/Programs

How should we balance the budget?




Spending Level Preferences (online)

Includes spending on both programs & projects over 20 years

800

700

600

500

400

Number of Responses

300

200 -

100 -+

- XYour ::-IFm exceeds current budget. Click for info on revenue opiicns,

82% of
respondents

exceeded
the current

budget

$5 Billion - $7 Billion

<S5B

Raise Taxes/

Fees: $10

H‘I’lﬂglﬂﬂ

hillsborough

2040
| Part2

Your plan exceeds
current budget.

921
\H\—_—_‘

‘ planhillsborough.org



imagine

Imagine 2040-Part 2 Results
Majority would invest $7-9 Billion 2040

Program Costs

Funds Available Existing Potentia:

[ | [ | [ [
S $2,000 $4,000 $6,000 $8,000 $10,000 $12,000

_,-rPIan
::-ﬂHlllsborough

mE L isborougn.are



imagine

|mCIgine 2040 . qu'l' 2 hillsborough

Distribution and Promotion 2040

* Interactive MetroQuest

e Audience response survey
(Poll Everywhere)

* Paper survey/ nillsBorough
of projects 2040 s
: T G
e Handouts / Mailouts e .

—Custom fortune cookies

1
—eNews & social media
—Ads focused online

You determine our fortune.

Take survey at Imagine2040.org

i
Plan Hillsborough

Invest wisely for our future.



Distribution and Promotion:
Handouts and Mail-outs

You Spoke.
We Listened.

imagine2040.0rg

_+rPlan

= Hillsborough
erlanhi\lshorough.org

imagine

hillsborough

2040

We heard what you want -
now tell us how to get there.

By 2040, Hillsborough County
will have over half a million
and almost
half a million

How will we all get around?
Visit imagine2040.0rg

and tell us which projects
you would invest in.

Not everyone can make it
to a public meeting.

minutes to
decide our

imagine

hillsborough

2040

Nearly 2 Million Rack Cards

— Seminole Tribe (Casino)

— Health Fairs

— Disability Expo

— Back-to-School events

— Community Plan open houses
— Development Services events
— HART buses

— Hispanic Services Council

* Inserted in TRIM notice
reaching 453,000
property & business owners

A

n;ww.hcpoll.org




imagine

Distribution and Promotion:
Audience response survey

hillsborough

2040

d

Poll Everywhere toollduring
PowerPoint presentations

s Jext or web browser

1 225 surveys completed

Which 3 strategies would best guide growth countywide?

(] Texta KEYWORD t0 22333 [ J Submit responses at PollEv.com/imagine2040

€ Poll Everywher,
!! Do you like cats or dogs? Encourage walkable places COUNTY6
You can res; 1 time

Poll EveryWhere Keeping neighborhood choices COUNTY1

Build homes near transit COUNTY3

__#Plan

== Hillsborough
‘rplanhi\lshorough,org

0% 10% 20% 30% 40% 50%
Total Results: 8
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Distribution and Promotion:
Paper survey/List of Projects

E=E2

Plan Hillsborough 7. -
You spoke. We listened. Tell Us M . / Imagine 2040 - 1
Q7-Q21. Major Projects: Use your 2 / .._g— 8. Plant City East  $153 M Jobs m 2030 6000
Il Everywhere: Tex remaming budget on rome big ticket 1. Airport North Business Are Raeisiete: Sv IRSL IS
Poll Everywhere: Textt« = e Shains
= xpress tol anes o ragd rant sctems. | {Thase projects are on or parallel tothe M [Chacke Taylor Ad (1-4 10 U3 52) A4 turn Lanes and median “rs
First, think about the big Picture. | 1 mas shows sren with the most la bl Street A4 turm Lanes and median $%60
R Waters) ) Wigen 10 4 lanes and extend eastward to Polb Co wan
Grow 23 2 vibmant busnesses and jobs. investng in these | [Dale Mabey Mwy (#t Waters Ave) Teapnell g Extension (O1d Mulberry A 0 Co Line) Now 2430w road “n
et us there. reas could Promote economic growth ll Widen 1o 4 lanes P
Vete for any area’s transportation Linetaugh 1]
[ R A lE mvestments by choosing “Yes™ or “No” Waters Ave (Shetdon R 10 Veterans Erwy | County Line Rd (norm of itn Rg) New 4lane rosd
Foep neghbOMOOd N o, can see projects for each buseess Jobs n 20400 11,000
area on the map, o look 2t the attached ocver Ave (18ilsborough to Sligh) 9. Port Tampa Bay Area  $251 M Potents!jobs. 204 21,000.25,000
ot for more info. You can akso sugpest s - [Sien The
new projects in the space provided 4 [Rassenger ha Jendse e Causeway Bovd (U5 4L/50" 5t to Falkenborg) Waden to 6 lanes sy
25 41/50" 51 {at Caneway Bivd & CSX rad crossing) New overpass/ interchange 9675
.’ : " 52 (Causeway Bivd to Madison Ave) Widen 104 lanes me
®  Rall conmecting Downtown, i - r ¥ e
Westihore/Arport. aed USF i - S na Jobsin 2010 4000
inciuded in the “Greater N v Potentio! jobs. 2040 19,000 32 000
Downtown” buskness wres, & ] roads: $Miticns
75 (at Big Bend Rd. and x Gibsonton Rd) Mar (mprovements 3t interchanges smn
o High speed ferry conmecting L /5 43 (Agolio Beach Bivd to Pembroke Rd/Mosaic) Wigen 10 6 tanes. sans
MacDil Ar Force Base and . - prorects which Aave Seen Juggested
SouthShore i included In the y o Beach Bea Ext. (US 4310 L5 301) Now 41ane road with 75 overpass
“MacOi AFS” area, § Bend R (U 410 US 301) Wisen 1o 6 lanes
1§ Bend A (Baim Riverview Ad to Boyete Ra) New 2lane road
. New ol = o New 2 lane rosd
Jobi n 2040 34,000
inciuded in “intortate dwy 1. Sabal Park Area $404M Potentisljabe, 206 40005500
improvements, 15 SMuices
579 (US 92/Mibsborough Ave 10 Shgh Ave) Widen 10 6 anes smm
alkenburg Ad (Bryan R 10 miliboroungh Ave) Widen 10 4 lanes S193
06 O (SR 6 Brandon Bhve 1o SR STA/MX) 488 turn Lares and medisns smum
Yes WMo Pall U8 301 1o = Wien to 4 lanes t?.g
5 303 (ot SR ST/ New interchange 50
£ Mgt Mot Whaiois Adosis 9005 28 O 1 O | visam Hams K3 (Broadway Ave 10 SIgn Ave) Wisen 10 4 lanes aee
2. Srandon West: 5302 M 0| 0 | vesew RIiECts mtuch hve Been saptestad
3. CSX Rail Intermodal Area: $35 M = D | vescsx ing Ie. Faim River A} Widen 10 6 ianes
4__Greater Downtown: $330 M = o YESGO Jobs n 2010 5,000
Q10 2. Sun City Center Commercial $49 M
5. MacDill AFB Area $198 M = YESAFB Potentil jobe, 2040 14,000 21,000
6. NetPark & Brockenridge Area 5246 M o | o YESNP :.M'm e ‘-&'5:"
7. New Tampa & Hidden River/Telocom Park _$260 M 0| o | vesnr prosects mhich have baen uggested
8. Plant City East $153 M [=] [=] YESPC (" Street (SR €741 big Bandt Ad) We3en 10 4 lanes and extend sorth 1o Bug Bens Ra
9. Port Tampa Bay Area  $251 M a =] YESPT o Saceanis® Mow 2lane 103
1 t Rodw a X O | O | vism 3. USF Area & Med Centers  $328 M Juliyly e Sy
Potentiol jobe, 2040 54,000 71 000
11 Sabal Park Atea_S404M oo YESSP S R SRR o s
12. Sun City Center Commercial _ $49 M o o YESSUN aexs Ave (3275 to Beuce B Downs) \Widen 10 6 lanes. $60.00
13. USF Area & Med Centers  $328 M O | o | vesus owles Ave (1-275101.75) Reconstruct with frontage roads $16208
! o =] YESWD VIAgH1on Ave (Beant 10 Vande vort) Widen 10 6 laney. i
15. It Hwy I ts/ New txpms Toll Lanes | O | O | vestou ipper Ad {Bruce § Downs to 46" S) Widen 104 lanes s
St (Skipger 10 Fletcher) Wisen 10 4 lanes s
Comments & Suggestions: 1 Ave (Nebeaska 10 35° 51) Wasen 10 4 lanes s
ther projects Pove been sugpected
e ilies Ave (30 Street to Mckinkey Or) Wigen 10 4 lanes.
nge 79 under '
: " : ' & Rocky Point  $81 M Jobt n 2010 $4,000
{Qther projects which have been sugeestes o ’ Potentiol jobs, 2040 62,000 80,000
Hamey R (567 Street to Temple Termaco M [Duale Mabey Hwy (1-27% 10 Hillsborough Ave) Add 2 reversibie Lane in conter S0
2 IS Ave (56" Strwet 1o US 308) Memon sl 1 ghway (mdependescr to Hilborough| Weden to & laney w5
Bontads b 304 Gmeta § New 2ane rosd under new | 275 bridge s
Zip Code s ot Baisiica v 7. Yompa & Hidden Rive | 1(Gy 5t oy sco sva) AS3 tum lanes & mesans, extend undes new ) 275 brdge 7%
o> crokinas . S Wok ovion b g $260 M |other prosects mhich have been wegestes
B etvnd ghumien Or) New imerchange
e S M 115, Interstate Hwy Improvements/ New Express Toll Lanes
Fletcher Ave (Bruce B Downs 10 Morrs Briv y
[New Tampa Blvd (Bruce 8 Downe 10 Comm [y 37 (iwest 1ol tanes
Which describes your activities in Hillsborough County 2 iNow P s Ave 483 0ne exgress toll Line A direcbon
o U 14 (E2st of Downtown 10 east of 175 283 one expren toll lane 0 ach durection
® ork/ Property Owner 1175 threughout Hiaoeoagh County 409 0ne evpress toll ane each direction
" 1275 Downtown interchasge Interchange improvementy
-# P a n 1275 Westshore/ Memartal ey interchangs Interchange imgsavements
e 175 Inteschange imgrover
Return survey to: Lisa Silva, 601 £. Kennedy Bivd, 18 Floor, Tampa, FL 33602, fax 13 272-6255, or sibvaliPplancom.org. 195 35 201, 1-4, 38 60, Selemon Exwy e
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JOIN US FOR THIS SPECIAL PRESENTATION

The Hillshorough County
Metropolitan Planning
Organization for Transportation

is conducting their Imagine Hillsborough 2040 visioning
H I ll B R H process fo determine the future for fransportation
in Hillsborough County. Citizens from around

Hillsborough County are being invited to share

their thoughts and ideas on our roadmap to the
future... the 2040 Transportation Plan and the four
Comprehensive Plans for Tampa, Temple Terrace,
Plant ity and unincorporated Hillsborough County.

By 2040, Hillsborough County will have up to 600,000
TEMPLE TERRACE PRESERVATION SOCIETY new residents and 400,000 new jobs. While the first
BRING A FRIEND » THURSDAY, AUGUST 7, 7PM phase, a vision for growth, has already occurred, the

question remains: how will we all get around?
TEMPLE TERRACE COMMUNITY CHURCH PARISH HALL, . I b his §
210 INVERNESS AVE,, TEMPLE TERRACE Join us to learn about this important
issue and let your voice be heard!

m\v.f;;spou;thd‘ 7 {"-‘ Healthpark

TTPS is incorporated as a non-profit, 501(3)(c) organization. Our mission is to preserve and protect the architectural and
historical heritage of the city of Temple Terrace through advocacy, education and community involvement.

TEMPLE TERRACE COMMUNITY CHURCH PARISH HALL, 210 INVERNESS AVENUE. MEETINGS ARE OPEN TO THE PUBLIC.

Plan Hillsborough



Imagine 2040 : Part 2

GREATER

W TAMPA

NEWSRADIO 970

imagine

hillsborough

2040
| Part2 |

CHAMBER OF COMMERCE
2013 FLORIDA E YEAR
eView News '
& B :
hillsberough
The Hillsborough Metropolitan Planning Organization is in the process of 2 4
updating their long range transportation plan. Called , the 0 0

transportation plan seeks to develop a vision for Hillsborough County in the m
year 2040. With 500,000 more people expected in Hillshorough by 2040, and
hundreds of thousands of new jobs_what will our neighborhoods lock like and what

Bay

and help shape the future

NEWS

Exclusively on

bright @
........ A\ /8

6:20:53 PM

m(orma

COM

"4

Aug 1

HOME MPROVEMENT

HOUSE

SPORTS

Temp: 91°

Lots of
coverage
by media
& business
groups!

NEWS  WEATHER TRAFFIC ON THE TOWN

Seen On 9  Hillsborough =~ Pinellas Polk Pasco Manatee  Hernando

Sign up f(;r Bay News 9 NOW for Breaking News ¢

Input needed for transportation survey: Imag
You D&signed™
Hillsborough’s Future

By 2040, there will be about a half million more people
living in Hillsborough County.

\\s We asked you to tell us your priorities
s“ and to make choices. You responded!

A

Waork Near

Home

ﬂ

Neus(@‘ )))))TALK
FLOQIDA

€ G

Y= FlooringA

VER

YOuR COMMUNITY NEWSPAPER

813-657-2418

News Business Arts and Entertainment

YOwIn IYSun

Housing
Choices

Natural

Racanrrac

Pfanhing Commission Seeks Resident Input
In On Future County Growth

By Tamas Mondovics
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|mdgine 2040 : Par'l' 2 hillsborough

July 10 - September 3, 2014 2040

Part 2 MetroQuest surveys 2,217
Poll Everywhere survey 225
Total responses 2,442

Averaged 11 more surveys per week than Part 1!
9+ stories (print, TV, radio)
500,000 mentions & retweets
« B 459,000 ad impressions on-line
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Engagement Strategies 2040

$¢ ° Go where the people are
s B/ § * Implement the vision

4 BN - Make the case for
e WESR . ent

£ ' ‘f’*f\\ ot * Performance metrics
| ° Keep raising the bar




On behalf of the Hillsborough Metropolitan
Planning Organization & The Planning Commission

Thank You!

&

imagine

hiIIsborough—

Thank you to
Our Partners

3 g TRANSPORTATION
=3 P ¢ C(;.- FOR
(0 ECONOMIC

|\ R

&

I [l”?l)( rough -~
County

So far, nearly 6,000 participants
have helped to shape the 2040 Vision.

We want to hear from you!

The MPQ'’s draft of the 2040 Transportation Plan is ready for your inspection. Twin plans reflecting

Tampa Bay
, lllll‘s two distinct 20-year funding scenarios are being presented for the public to comment on:

« The first scenario illustrates what we can afford with existing funding sources

= The second looks at the addition of a one-cent sales tax to increase funding

Public Hearing to adopt the 2040 Transportation Plan
Wednesday, November 12 « 5:30 pm

County Center, 601 E Kennedy Boulevard, 2nd Floor, Downtown Tampa

The MPO encourages citizens to have their say at or before the MPO Board considers adoption of the Plan at the Public Hearing. If you are unable to
attend, please contact us prior to the Public Hearing with your comments, questions, suggestions, and concerns. To make a comment or for more
information, visit us online at PlanHillsborough.org/2040-Irtp/ or contact Lisa Silva at 813.273.3774 x329 or silval@plancom.org.

Persors plane end the public hearing in need of special accommadations under the Americans with Disabilities Ad or who require interpreter services (free of charge) should contact Michele Ogibwe,

815/27 7 giviemn@plancom.org, o least 3 business days n advance. The MPO does not dscrimmate m any of its programs or services. Publc particpation s solicted without regard to race, color,
national onign, sex, age, disability, family or religious status. To leam more about our commutment to nondisarimination, visit: www.PlanHillsborough.org/ non-discrimination-commitment/



Imagine 2040:
Plan Hillsborough’s
Multi-Award Winning
Public Engagement
Campaign & more!

Lynn E. Merenda

Public Engagement & Community Relations
Hillsborough MPO & Planning Commission
E: merendal@plancom.org

P: 813/273-3774 x342

Twitter: @HillsboroughMPO / @HillsCoPlanCom
Facebook: HillsboroughMPO / Planning Commission

_ #Plan
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Jr-planhillsborough.org



