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Same Ten People



We asked over 200 agencies, 
“What does ‘successful’ mean?”

✓maximum participation

✓informed input

✓actionable results
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Level of
Motivation

Design for the unmotivated1

Positive NegativeModerate

Attitude



Time to Complete (minutes)

Participants

0     5    10    15    20    25    30    35    40    45     50    55    60

Aim for a 5-minute experience2



Do not require registration3

vs. = 10x



Offer many ways to engage4



vs. = 7.5x

Make it delightful5
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What is the formula for 
Actionable Results?

✓ Critical mass
✓ Diverse participation

maximum participation  • informed input  • actionable results

✓ Trustworthy input
✓ Quantifiable results



“It gave courage to the elected officials…
with data…finally with data!” 

Michael Busha, Treasure Coast RPC



COST EFFECTIVENESS ($ PER PERSON)

Source Cost per person

Events $47

Focus group $43

Lounges $19

Community Conversation $10

Textizen $9

MySidewalk $8

MetroQuest $3



Now offering…

All-you-can-engage 
annual subscriptions

Adjustable pricing for all sizes 
of agencies and firms



MetroQuest is Used Across the Canada 



MetroQuest is Used Across the US 



MetroQuest is Used By Leading Firms



Thank you for participating
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