
Samuel Gordon, Director of Planning and Zoning - Town of DeWitt 
Owen Kerney, Assistant Director for City Planning - City of Syracuse 



Nationally Significant Heritage Corridor 







Erie Blvd Today 



































Pop Up Meetings 



Speaking 
Engagements 



Website 



Creative Stuff 



Blog and Social 
Media 



Blog and Social 
Media 



Blog and Social 
Media 



Blog and Social 
Media 





So What? 

+   Utilize existing communication methods: 
 E-mail blast to Town Recreation Department e-news 

 
+   Piggyback on related programs/events 
 (audiences): 

 
 Tour the Towpath/Cycle in the City/Cycle the Erie 
 Events/Downtown Movie Series/Farmer’s Market 

 
+   Don’t underestimate the reach of traditional 
 media: 
 Television talk shows, radio shows, local newspapers  
  
+   Be creative with your kitsch: 
 Stickers, videos, banners, etc. help to define your “style” and 
 generate additional “buzz” for the project – doesn’t have to 
 “break the bank” 
 
 
 
 



So what? 

+   Be strategic about your outreach strategy and 
 remember that you still need to get out in the 
 community (bring the “meeting” to them) 

 
+   Level of participation in the survey has been 
 critical in communicating to decision-makers 
 and potential funders the level of interest in this 
 project 

 
+   Set the stage for future public participation 
 efforts – planning to incorporate additional 
 online engagement in future phases 
 
 
 
 
 








