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LAND AREA

land area comparison
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70% agricultural land reserve (272 km²)

17% urban area (66 km²)

source: City of Abbotsford

13% rural area - non ALR (51 km²)
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of our citizens
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in Abbotsford
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PROCESS

Explore new 
concepts

Create the 
Plan

Background 
research

Complete the 
Plan

E N G A G E M E N T

1 2 3 4

May-Oct 2014 Oct 2014 - May 2015 May 2015 - Apr 2016 Apr - Jun 2016



GUIDING PRINCIPLES

 1	 Undertake a robust community engagement process 

 2	 Understand current land use inventory and future trends 

 3	 Align plans and strategies with the OCP 

 4	 Clarify and add detail to the City’s land use designations 

 5	 Integrate the OCP with servicing capacity and strategies 

 6	 Establish infill and redevelopment guidelines 

 7	 Create a framework for neighbourhood planning

 



CREATE A 
CITY CENTRE1 ESTABLISH DISTINCT & 

COMPLETE NEIGHBOURHOODS2 MAKE WALKING, BIKING 
& TRANSIT DELIGHTFUL3 MAKE PLACES

FOR PEOPLE4

IMPROVE NATURAL & 
BUILT SYSTEMS5 ENHANCE 

AGRICULTURAL INTEGRITY6 MAKE THE 
PLAN WORK7

BIG IDEAS



DRAFT PLAN

-city of centres-

-grow in not out-

-use + transportation-

-streets as destinations-

-innovative infill-

-kick a** engagement-
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@abbotsforward

abbotsforward.ca

info@abbotsforward.ca

www.abbotsforward.ca
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Let’s make 
South Fraser Way 
pedestrian-only.

This is Julie’s idea. What’s yours?

We’re looking for your input on how we can make 
Abbotsford a better city.

Shape your city

abbotsforward.ca

COMMUNICATE CLEARLY



We should build 
skyscrapers on 
the shores of 

Mill Lake.

This is Mike’s idea. What’s yours?

We’re looking for your input on how we can make 
Abbotsford a better city.

Shape your city

abbotsforward.ca

COMMUNICATE CLEARLY



We should build 
skyscrapers on the 
shores of Mill Lake.  

Let’s make  
South Fraser Way  
pedestrian-only.

Details at abbotsforward.ca

604-864-5510 

info@abbotsforward.ca

@abbotsforward

www.abbotsforward.ca

Å

COMMUNICATE CLEARLY



GEEK OUT #1

0

400

800

1200

1600

2000

2400

0

25

50

75

100

125

150

26 27 28 29 30 31 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16

To
ta

l s
ur

ve
ys

 

Da
ily

 su
rv

ey
s 

Website Tablet Total

Se
ve

no
ak

s M
al

l r
oa

d 
sh

ow
 

Fa
ce

bo
ok

 e
xp

an
de

d 
(li

nk
 to

 su
rv

ey
) 

Ab
bo

ts
fo

rd
 C

om
m

un
ity

 Li
br

ar
y 

ro
ad

 sh
ow

 

Gu
rd

w
ar

a 
ro

ad
 sh

ow
 

To
w

nl
in

e 
w

al
k 

Cl
ea

rb
ro

ok
 L

ib
ra

ry
 ro

ad
 sh

ow
 

AR
C 

ro
ad

 sh
ow

 

Fa
ce

bo
ok

 c
am

pa
ig

n 
be

gi
ns

 (l
in

k 
to

 w
eb

sit
e)

 

Bu
sin

es
s w

or
ks

ho
p 

M
RC

 ro
ad

 sh
ow

 

Fl
ea

 m
ar

ke
t r

oa
d 

sh
ow

 

U
FV

 ro
ad

 sh
ow

 

Sp
ea

ke
r e

ve
nt

 

Re
al

 e
st

at
e 

w
or

ks
ho

p 

Hi
gh

 S
tr

ee
 ro

ad
 sh

ow
 

M
cK

ee
/S

an
dy

 H
ill

  w
al

k 

De
ve

lo
pe

r w
or

ks
ho

p 

Yo
ut

h 
le

ad
er

sh
ip

 d
ay

 

M
ill

 L
ak

e 
w

al
k 

Co
m

m
un

ity
 g

ro
up

 w
or

ks
ho

p 

Fa
ce

bo
ok

 c
am

pa
ig

n 
en

ds
 



SPEAK HUMAN

...because as we know, there are known 
knowns; there are things that we know that 
we know. We also know there are known 
unknowns; that is to say we know there are 
some things we do not know. But there are 
also unknown unknowns, the ones we don’t 
know we don’t know.
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GO TO PEOPLE

ONLINE SURVEY 

STAKEHOLDER WORKSHOPS 

NEIGHBOURHOOD WALKS 

SPEAKER EVENT 

BIG IDEAS FAIR 

SOCIAL MEDIA

ROADSHOW EVENTS 

CITIZEN CIRCLES

CAC 



GO TO PEOPLE

604-864-5510 

info@abbotsforward.ca

@abbotsforward

www.abbotsforward.ca
Å

popup park

APRIL 15-17 
SevenoakS Shopping Centre parking Lot 
gLaDWin & South fraSer Way

fRIdAy 1pm-7pm
sAtuRdAy 10am-7pm
sundAy 10am-4pm

abbotsforward.ca

COME sEE tHE dRAft PLAn!
fooD truCkS - Live muSiC - mini goLf
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GO TO PEOPLE

~8,000
interactions



GEEK OUT #2



-calculated risks-

-open + transparent-

-mix methods-

-consistent message-

= exceeds expectations



GEEK OUT #3



Shape your city

Reuben Koole
City of Abbotsford
604.557.1468  |  rkoole@abbotsford.ca

www.abbotsforward.ca
@abbotsforward


